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HOW TO GET YOUR FIRST 10 SALES THROUGH
INSTAGRAM

Page 1: Understanding How Instagram Sales Work

1. Why Instagram Is a Powerful Platform for Selling
Instagram is more than a social networking platform. It is a discovery and shopping platform where people explore brands, compare products, watch demonstrations, read customer feedback, and
communicate directly with businesses.
For small businesses, this creates an opportunity to compete without having the resources of a large company.
For example, a new clothing brand can publish styling videos, demonstrate product quality, answer customer questions through Stories, and receive orders through direct messages.
A digital product creator can share useful tips, demonstrate what is included in an ebook, and direct interested followers to a purchase page.
The important thing is to understand that Instagram sales usually happen through several small interactions rather than one post.
A potential customer might:
1.Discover your business through a Reel.

2. Visit your profile to understand what you sell.

3.Watch your Stories to learn more about your products.

4.Read comments or customer reviews.

5.Send you a direct message.

6.Make a purchase after receiving the information they need.
Your job is to make each step simple and convincing.
2. Set a Realistic Goal: Your First 10 Sales
Your first 10 sales should be treated as a learning opportunity, not just a revenue target.
These sales help you understand:

« Which products attract the most interest.

« Which types of content bring potential buyers.

« What questions customers ask before purchasing.

« Which offers encourage people to take action.

« What prevents interested visitors from completing a purchase.
Do not assume that you need thousands of followers to make 10 sales.
A small account with 200 relevant and engaged followers can sometimes generate more sales than an account with 10,000 inactive followers.
The quality of your audience matters more than the follower count.
3. Identify Your Ideal Customer
Before creating content, understand who is most likely to purchase your product or service.
Think about their:

« Age group and location.

o Interests and lifestyle.

« Problems and needs.

o Purchasing habits.

« Budget and expectations.

« Reasons for choosing one product over another.
For example, if you sell affordable fashion accessories, your ideal customers might be people interested in everyday styling, affordable fashion, and practical accessories.
The more clearly you understand your audience, the easier it becomes to create content that attracts potential buyers.
Practical exercise: Write one sentence describing your ideal customer. Use that description to guide your content, product presentation, and promotional messages.
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PAGE 2: BUILD AN INSTAGRAM PROFILE THAT CONVERTS
VISITORS INTO BUYERS

Your Instagram profile is often the first place potential customers visit after discovering your content. If your profile is confusing or incomplete, interested visitors may leave without making a purchase.
A professional profile should immediately explain what you offer, who your products are for, and how someone can buy from you.
1. Choose a Clear Business Username
Your username should be simple, memorable, and relevant to your brand.
Avoid unnecessary numbers, complicated spelling, or random characters.
Ideally, your username should match your business name across other platforms so customers can recognize your brand easily.
2. Use a Professional Profile Picture
For a business account, your profile picture should generally contain your brand logo or a recognizable visual identity.
Make sure it is:

« Easy to recognize at a small size.

« Consistent with your brand colors.

« Clear and professionally presented.

« Suitable for your business category.
A clean profile picture helps create a recognizable brand.
3. Write a Bio That Explains Your Offer
Your Instagram bio should answer three important questions:

1.What do you sell?

2.Who do you help?

3.How can someone purchase?
Avoid writing a bio that only contains motivational quotes or vague descriptions.
Example for a fashion business:
Modern Fashion | Everyday Style
Discover clothing and accessories you'll love.
Quality styles for every occasion.
Shop the latest collection below |
Example Instagram business bio
Example for a digital product business:
Digital Guides for Creators
Learn, create and grow with practical resources.
Simple guides. Actionable strategies.
Explore our guides below |
Example Instagram business bio
4. Add a Clear Purchase Link
Make purchasing as convenient as possible.
Depending on your business, you can link to:

« Your online store.

« A product landing page.

« Adigital product checkout page.

« A booking page.

o A product catalog.
If you sell through direct messages, explain how customers can place an order.
Avoid sending visitors through multiple unnecessary pages before they can buy.
5. Create Useful Instagram Highlights
Instagram Highlights allow you to keep important Stories visible on your profile.
Create dedicated Highlights such as:
Highlight
What to include
Products
Available products and collections
Reviews
Customer feedback and testimonials
How to Order
Simple purchasing instructions
Delivery
Shipping and delivery information
FAQs
Common customer questions
About Us
Your brand story and values
These sections help customers find answers without repeatedly contacting you.
6. Pin Your Best Three Posts
Use pinned posts to introduce your business and communicate your strongest selling points.
A useful structure is:

1.Introduction: Explain who you are and what your business offers.

2.Best Seller: Showcase your most attractive product or service.

3.Trust Builder: Share customer reviews, product demonstrations, or useful buying information.
Your profile should make a new visitor feel comfortable exploring your products.
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PAGE 3: CHOOSE THE RIGHT PRODUGT AND GRERTE RN
ATTRAGTIVE OFFER

You can have excellent content and an attractive Instagram profile, but if your product does not solve a problem or provide a clear benefit, generating sales becomes difficult.
Your first 10 sales are easier to pursue when you focus on one strong product or a small selection of products rather than promoting everything at once.
1. Start With One Main Product
Choose a product that has clear demand and is easy to explain.
Look for these qualities:
« It solves a specific problem or meets a recognizable need.
« lts benefits are easy to demonstrate.
« lts pricing is reasonable for your target audience.
« You can explain why someone should choose it.
« You can deliver it reliably.
For example:
« A fashion business could focus on one popular handbag.
« A skincare business could promote a beginner-friendly skincare set.
« Adigital creator could sell a practical Instagram content guide.
« Afreelancer could offer a specific website design package.
A focused offer makes your marketing easier to understand.
2. Sell Benefits, Not Just Features
Customers are interested in what a product can do for them.
A feature describes what a product has. A benefit explains why that feature matters.
Feature
Customer benefit
Multiple storage compartments
Helps organize everyday essentials
Downloadable PDF
Allows customers to access the guide conveniently
Adjustable strap
Provides flexible carrying options
Step-by-step lessons
Makes learning easier for beginners
Instead of simply describing a product, explain how it improves the customer's experience.
3. Create an Offer That Encourages Action
An offer is more than a product and its price. It includes the value customers receive when they purchase.
You can strengthen your offer through:
Introductory pricing: Provide a genuine launch price for your first customers.
Product bundles: Combine related products to create additional value.
Free bonuses: Include a useful checklist, guide, or complementary item.
Free delivery: If financially sustainable, remove delivery costs as a purchasing barrier.
Limited-time promotions: Run genuine promotions with clearly stated start and end dates.
Avoid creating fake discounts or false scarcity. Misleading promotions can damage customer trust.
4. Calculate Your Selling Price Properly
Before promoting a product, understand your actual costs.
Include:
« Product manufacturing or purchasing cost.
« Packaging expenses.
« Shipping or delivery costs.
« Payment processing fees.
« Advertising expenses.
« Other operating costs.
For example, suppose a product costs $8, packaging costs $2, and delivery and payment expenses total $3.
Your total variable cost is $13.
If you sell the product for $25, your contribution before other overhead costs is $12.
This calculation helps you understand whether your offer is financially sustainable.
5. Make the Buying Decision Easier
Customers should not have to guess what they are purchasing.
Clearly display:
« Product photographs or demonstrations.
« Price and available options.
« Product size, specifications, or contents.
« Delivery information.
« Return or refund conditions.
« How to place an order.
The more important information you provide upfront, the fewer obstacles customers face.

Copyright by Bilipedia.com



(3)BILIPEDIA.COM

PAGE 4: CREATE INSTAGRAM GONTENT THAT ATTRAGTS
POTENTIAL BUYERS

Content is one of the most important parts of generating your first 10 Instagram sales. People cannot purchase from your business if they do not know it exists.
However, posting randomly is not an effective strategy. Your content should attract the right audience, educate potential customers, demonstrate product value, and encourage people to take action.
1. Understand the Five Types of Content You Need
A successful Instagram business account should use a combination of different content types.
A. Product Showcase Content
Show customers exactly what you are selling.
Examples:
« High-quality product photographs.
Product close-up videos.
Different product angles.
Product demonstrations.
Before-and-after comparisons where relevant.
« Product variations and available options.
For physical products, focus on making the product look realistic and showing important details.
For digital products, show screenshots, previews, sample pages, or demonstrations of what customers receive.
B. Educational Content
Educational content helps people understand a topic related to your product.
Examples:
Five ways to style everyday accessories.
Three mistakes beginners make when creating Instagram content.
How to choose the right skincare products.
Tips for organizing your workspace.
How to use a digital planning template.
Educational posts can attract people who are interested in your niche but are not yet ready to purchase.
C. Problem-Solving Content
Explain a problem your potential customers experience and demonstrate how your product can help.
For example:
If you sell productivity planners, create a Reel about why people struggle to organize their daily tasks.
Then demonstrate how your planner helps them create a manageable schedule.
This approach connects the product to a real customer need.
D. Trust-Building Content
Customers are more comfortable purchasing when they believe a business is reliable.
Share:
« Genuine customer reviews.
Unboxing videos.
Behind-the-scenes footage.
Packaging processes.
Frequently asked questions.
« Real customer experiences.
Never create fake testimonials or pretend that sample orders are genuine customer purchases.
E. Promotional Content
Promotional content directly introduces your product and asks people to purchase.
Examples:
Introducing a new collection.
Highlighting a best-selling product.
Explaining a special offer.
Showing what is included in a digital guide.
Announcing a genuine limited-time discount.
A business account should not make every post feel like an advertisement. Mix promotional content with useful and entertaining posts.
2.Use Instagram Reels to Reach New People
Reels can help businesses introduce their products to people who do not already follow them.
YYou do not need expensive cameras or professional editing software to create effective videos.
A smartphone, good lighting, clear visuals, and an interesting idea are enough to get started.
Try these Reel formats:
1.Product demonstration.
2.Three reasons to choose a product.
3.Common mistakes in your niche.
4.Before-and-after presentation.
5.Packaging an order.
6.Frequently asked customer questions.
7.A quick tutorial.
8.Product comparison.
9.Behind-the-scenes footage.
10.New product introduction.
3. Write Strong Hooks
The first few seconds of a Reel are important because viewers decide quickly whether the content deserves their attention.
A hook should give viewers a reason to continue watching.
Examples:
"Looking for a better way to organize your everyday essentials?"
"Three things to check before buying your next handbag."
"Starting an Instagram business? Avoid these mistakes."
"Here is what you get inside our digital guide."
« "Wanta simple way to improve your daily routine?"
Make sure the rest of the video delivers on the promise made in the opening.
4. Use Clear Calls to Action
A call to action (CTA) tells people what to do next.
Examples:
« Shop Now.
« Send Us a Message.
Explore the Collection.
Visit Our Website.
Save This Post.
Comment Your Question.
Order Yours Today.
Use one main action per post. Too many competing instructions can confuse viewers.
5. Create a Simple Weekly Content Schedule
Consistency is more important than posting a large number of low-quality posts.
Here is a manageable example:
Day
Content idea
Monday
Educational Reel
Tuesday
Product showcase
Wednesday
Customer problem and solution
Thursday
Behind-the-scenes Story
Friday
Product demonstration Reel
Saturday
Customer review or FAQ
Sunday
Promotional post
You can adjust this schedule based on your available time and audience response.
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PAGE 5: BUILD TRUST AND TURN FOLLOWERS INTO
INTERESTED GUSTOMERS

One of the biggest challenges for a new Instagram business is trust.
People may like your product, watch your Reels, and even visit your profile without purchasing anything.
Why?
They might not know whether your business is legitimate, whether the product matches the photographs, whether delivery is reliable, or whether their payment will be secure.
Your job is to remove these doubts.
1. Make Your Business Look Authentic
Customers want to know that there are real people behind a business.
Show the human side of your brand.
You can share:
« How your business started.
Why you selected your products.
How you prepare orders.
Your working process.
YYour packaging setup.
Your product selection process.
You do not necessarily need to show your face. Hands-on demonstrations, voiceovers, workspace videos, and behind-the-scenes clips can also make your business feel more authentic.
2. Share Genuine Customer Reviews
Customer feedback can help new buyers understand the experience of purchasing from your business.
When you receive your first genuine review, ask the customer for permission to share it.
You can publish:
« A screenshot of their feedback.
« A customer photograph.
« Avideo testimonial.
« A message describing their experience.
« A product rating with written comments.
Make sure customer names, photographs, and private information are shared only with appropriate permission.
If you have not received any orders yet, do not invent customer reviews.
Instead, build credibility through detailed product demonstrations, transparent policies, and honest business information.
3. Answer Customer Questions Quickly
Instagram Direct Messages are an important sales channel for businesses.
A potential customer might ask:
« How much does this product cost?
Is it available in another size?
Do you offer delivery?
How long does shipping take?
What payment methods do you accept?
How can | place an order?
Prepare clear responses to common questions.
You can also use Instagram's saved replies or available business messaging features to respond more efficiently.
4. Use a Helpful Sales Conversation
Avoid immediately sending aggressive promotional messages.
Instead, understand what the customer needs.
For example:
Customer: Is this bag available in another size?
Business: Yes, we have different size options. Are you looking for something suitable for everyday use or travel?
Customer: Something for everyday use.
Business: Our smaller option would be a good choice. It has enough space for everyday essentials and is easy to carry. | can share the available options and pricing with you.
This conversation feels helpful rather than pushy.
5. Make Your Policies Easy to Find
Before making a purchase, customers may want reassurance about delivery, returns, and payment.
Create clear information covering:
« Shipping and delivery timelines.
« Return and exchange conditions.
« Refund procedures.
« Payment methods.
« Customer support contact details.
Never promise a delivery timeline or return option that your business cannot actually provide.
6. Respond to Hesitation Without Pressure
Some customers need additional information before purchasing.
If someone says they are unsure, ask what they would like to know.
YYou might discover that their concern is:
« Product quality.
o Price.
« Delivery costs.
« Size or compatibility.
« Payment security.
Address the specific concern honestly.
Remember, the goal is not to convince every person to buy. It is to help the right customers make informed purchasing decisions.
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PAGE 6: FIND YOUR FIRST GUSTOMERS WITHOUT
SPENDING MUCH MONEY

You do not need a large advertising budget to start finding potential customers on Instagram.
Organic marketing can help a new business generate visibility and build relationships before investing in paid promotions.
1. Use Relevant Hashtags
Hashtags can help categorize your content and provide additional discovery opportunities.
Instead of using random popular hashtags, select hashtags that describe your product, audience, or niche.
For example, a fashion accessories business might use:
#FashionAccessories
#EverydayStyle
#BagCollection
#Stylelnspiration
#AffordableFashion
A digital product business might use:

« #DigitalProducts

« #ContentCreationTips

« #InstagramGrowth

« #DigitalGuides

o #OnlineBusinessTips
Choose relevant hashtags rather than adding dozens of unrelated ones.
Remember that hashtags alone will not guarantee reach or sales. Content quality, audience interest, and engagement also matter.
2. Engage With Your Target Audience
Do not spend all your time publishing content and waiting for people to find you.
Become active in the community where your potential customers already spend time.
For example, if you sell fashion products:
Follow relevant fashion creators.
Engage with styling content.
Participate in conversations about fashion.
Respond thoughtfully to comments.
Connect with people who genuinely show interest in your niche.
YYour engagement should be relevant and natural.
Avoid mass commenting, automated engagement, or sending unsolicited promotional messages to strangers.
3. Collaborate With Small Creators
Influencer marketing is not limited to celebrities or creators with hundreds of thousands of followers.
Smaller creators may have highly engaged audiences within specific niches.
Look for creators whose content and audience match your product.
For example:

« A fashion creator for clothing products.

« A beauty creator for skincare products.

« A productivity creator for digital planners.

« Abusiness educator for online courses.
Before collaborating, evaluate:

1.Audience relevance.

2.Genuine engagement.

3.Content quality.

4.Previous brand collaborations.

5. Audience location.

6. Their communication style.
You can offer a product sample, an affiliate commission, or a paid collaboration depending on your budget.
Do not choose creators based only on follower count.
4. Use Your Existing Network
Your first customers may come from people who already know you.
Share your business launch with friends, colleagues, and relevant personal contacts.
Ask them to:
Visit your Instagram profile.
Share your launch announcement.
Recommend your business to someone interested.
Give honest feedback on your content.
Introduce you to potential customers.
Do not pressure people into purchasing simply because they know you.
5. Participate in Relevant Communities
Find online communities where people discuss topics related to your product.
You can contribute useful advice, answer questions, and participate in discussions.
For example, a business selling social media templates can contribute to conversations about content planning and productivity.
Build credibility first. Promote your products only when it is relevant and permitted by the community.
6. Consider a Small Paid Promotion
Once you have content that communicates your offer clearly, you can test paid Instagram advertising.
Start with a manageable budget that you can afford to lose while learning.
Test:

« One clearly defined audience.

« One product or offer.

« Two or three different creative approaches.

« A clear destination, such as your website or Instagram messages.
Measure meaningful actions, not just likes or views.
Do not increase your advertising budget until you understand whether the campaign is attracting relevant potential customers.
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PAGE 7: CONVERT INTERESTED PEOPLE INTO YOUR FIRST
10 SALES

Attracting attention is only the beginning. The next challenge is converting interested people into paying customers.
A strong sales process removes confusion, builds confidence, and makes purchasing easy.

1. Create a Simple Customer Journey

Your Instagram sales process should follow a clear path:

1. Discovery

Customer discovers your Reel or post.

2. Interest

Customer visits your profile and explores your offer.

3. Consideration

Customer checks reviews, pricing, and product details.

4. Purchase

Customer places an order and completes payment.

5. Customer Experience

Order is delivered and customer receives support.

Instagram customer journey

At each stage, identify what might prevent someone from moving forward.

For example, if many people visit your profile but few click your purchase link, your bio or offer might need improvement.
If people ask about your product but do not purchase, pricing, product information, or trust may be the issue.
2. Use a Simple DM Sales Script

When someone expresses interest in your product, use a structured but natural conversation.

Step 1 - Welcome

"Thanks for your interest! I'd be happy to help you find the right option."

Step 2 - Understand
"Are you looking for this product for yourself or as a gift?"

Step 3 - Recommend
"Based on what you're looking for, | recommend this option. Here's what makes it useful."

Step 4 - Explain
"The price is [price], and here are the available payment and delivery options."

Step 5 - Close
"Would you like me to help you place your order?"
Adapt this conversation to your product and customer.
The most important part is listening. Do not send the same long sales message to every person.
3. Follow Up Professionally
Sometimes customers become interested but do not complete their purchase.
A polite follow-up can help them continue the conversation.
For example:
"Hil Just checking whether you had a chance to review the product details. If you have any questions about pricing, delivery, or available options, I'd be happy to help."
A few important rules:
« Follow up only when appropriate.
« Give customers time to respond.
« Avoid repeated messages.
« Respect people who are no longer interested.
4. Track Every Potential Customer
Use a simple spreadsheet to organize your conversations.
Customer
Interest
Status
Next action
Customer 1
Product A
Interested
Share details
Customer 2
Product B
Considering
Answer question
Customer 3
Product A
Purchased
Confirm order
Customer 4
Product C
No response
One polite follow-up
This prevents potential customers from being forgotten.
5. Understand Your Sales Numbers
You do not need complicated analytics to evaluate your early progress.
Track:
« Profile visits.
Website or product link clicks.
Relevant inquiries.
Add-to-cart actions, if applicable.
Completed purchases.
Revenue.
« Reasons customers did not purchase.
For example, imagine 100 people visit your product page and 5 complete a purchase.
Your purchase conversion rate is:
\[ \frac{5}{100}\times100=5\% \]
This is an illustrative example, not a universal target. Your actual conversion rate will depend on your industry, product, price, traffic quality, and buying process.
The goal is to understand where improvements can produce more sales.
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PAGE 8: YOUR PRACTIGAL 14-D

Instead of trying everything at once, follow a structured 14-day action plan.

FIRST 10 SAL

The purpose is to create a strong profile, publish useful content, attract relevant people, and turn genuine interest into purchases.

Days 1-2: Prepare Your Business
Day 1: Set Up Your Profile
Select a clear business username.
Upload your logo.
Write a customer-focused bio.
Add your website or purchasing link.
Create relevant Story Highlights.
Day 2: Prepare Your Product
« Select one main product.
« Calculate its total costs.
« Finalize your selling price.
« Prepare product photographs or demonstrations.
« Write a clear product description.
Days 3-4: Build Your Content Foundation
Day 3: Create Your First Three Posts
Prepare:

1.A business introduction post.

2.A product showcase post.

8. An educational post related to your niche.
Day 4: Record Two Reels
Create:

o One product demonstration.

« One problem-solving or educational Reel.
Use clear opening hooks and simple calls to action.
Days 5-6: Start Building Visibility
Day 5: Publish and Engage

o Publish your first Reel.

« Share it to your Stories.

« Respond to comments.

« Engage with relevant accounts.

« Participate in niche conversations.

Day 6: Introduce Your Offer

« Publish your main product.

« Explain its benefits.

« Show the price clearly.

« Explain how to purchase.

« Answer common questions through Stories.
Days 7-8: Focus on Trust
Day 7: Create Trust-Building Content

Share your business story, product details, packaging process, or behind-the-scenes content.

Day 8: Create an FAQ Series

Answer questions about:

Pricing.

Product quality.

Available options.

Delivery.

Payment.

Returns and exchanges.

Days 9-10: Reach More Potential Customers

Day 9: Explore Collaborations

Find five relevant small creators and evaluate their audience.
Contact suitable creators with a personalized collaboration proposal.
Day 10: Publish Another Reel

Use a new angle to promote the same product.

For example, if your first Reel showed product features, the next could demonstrate how customers can use the product.

Days 11-12: Convert Interest Into Purchases
Day 11: Review Customer Conversations
« Respond to unanswered inquiries.
o Share requested product details.
« Explain delivery and payment options.
« Follow up politely where appropriate.
Day 12: Improve Your Offer
Look at customer questions and objections.
If several people ask about delivery charges, make that information more visible.

If customers do not understand what is included, improve your product presentation.

Days 13-14: Evaluate and Improve

Day 13: Publish a Strong Promotional Post

Present your offer with a clear benefit, price, and purchasing instruction.
Use a genuine promotion only if you can support it financially.
Day 14: Review Your Results

Record:

Total profile visits.

Reel reach.

Product inquiries.

Website clicks.

Completed orders.

Revenue.

Most effective content.

Then identify what worked and repeat the strongest activities.
Your First 10 Sales Tracker

Use this checklist to monitor your progress.

Sales progress

0/10

Sale 1 - First paying customer
Sale 2 - Second completed order
Sale 3 - Third completed order
Sale 4 - Fourth completed order
Sale 5 - Fifth completed order
Sale 6 - Sixth completed order
Sale 7 - Seventh completed order
Sale 8 - Eighth completed order
Sale 9 - Ninth completed order
Sale 10 - Tenth completed order
Reset tracker

‘E‘g PLAN TO GET THE

Important: The 14-day plan is an action framework, not a guarantee of 10 sales within two weeks. Results depend on your product, audience, pricing, content, and execution.
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PAGE 9: COMMON INSTAGRAM SELLING MISTAKES AND
LONG-TERM GROWTH STRATEGIES

Getting your first 10 sales is an achievement, but building a sustainable business requires learning from your early results.
Many beginners make avoidable mistakes that reduce their chances of converting followers into customers.
1. Focusing Only on Followers
A large follower count does not automatically produce sales.
An account with 500 relevant followers may have more purchasing potential than an account with 20,000 followers who have no interest in its products.
Focus on attracting people who are genuinely interested in what you offer.
Measure meaningful engagement, product inquiries, and completed purchases instead of treating follower growth as your only success metric.
2. Posting Without a Strategy
Publishing random photographs and promotional messages makes it difficult for customers to understand your brand.
Every post should serve a purpose.
Before publishing, ask:
« Wil this attract my target audience?
o Does it provide useful information?
» Does it demonstrate product value?
« Does it build customer confidence?
« Does it encourage a relevant next step?
You do not need every post to generate immediate sales, but your overall content strategy should support your business goals.
8. Making Your Content Too Promotional
If every Reel, Story, and post asks people to buy something, followers may lose interest.
Create a balance between education, entertainment, product demonstrations, and promotions.
Give people useful information before asking them to make a purchase.
4. Ignoring Instagram Messages and Comments
A potential customer might contact your business while comparing several options.
If you take too long to respond, they may purchase from another seller.
Check your messages regularly and prepare answers to common questions.
Professional communication can make a significant difference in the buying experience.
5. Using Poor-Quality Product Images
Customers cannot physically examine your products through Instagram.
They depend on photographs and videos to understand what they are purchasing.
Use clear lighting, realistic product colors, multiple angles, and close-up shots.
Avoid misleading editing, excessive filters, or photographs that hide important product details.
6. Offering Too Many Products at Once
A new business often tries to promote every available product.
This can confuse customers and make content creation difficult.
Start with one main product or a small collection. Once you understand what attracts customers, gradually introduce additional products.
7. Giving Up Too Early
Your first few posts might receive limited engagement. Your first promotional campaign might generate inquiries without purchases.
This does not necessarily mean your product or business idea is unsuccessful.
Analyze the response.
If people are watching your videos but not visiting your profile, improve your hooks and calls to action.
If people visit your profile but do not inquire, improve your bio, offer, and product presentation.
If people inquire but do not buy, investigate pricing, trust, product information, and purchasing barriers.
Use real customer behavior to guide your next decisions.
8.What to Do After Your First 10 Sales
Once you have completed your first 10 sales, your next objective should be improving the process that generated them.
Follow these steps:
Step 1: Identify your best-selling product.
Find out which product received the most interest and generated the most purchases.
Step 2: Analyze your strongest content.
Review which Reels, Stories, and posts attracted relevant visitors and inquiries.
Step 3: Collect customer feedback.
Ask customers about their buying experience, product quality, and areas for improvement.
Step 4: Improve your customer experience.
Make ordering, payment, delivery, and customer support more convenient.
Step 5: Test new content ideas.
Create more content around the topics, questions, and product benefits that attracted buyers.
Step 6: Consider paid advertising.
When you have an offer that converts and a clear understanding of your audience, experiment with small advertising campaigns.
Step 7: Build repeat customers.
Stay connected with previous customers through useful updates, new product announcements, and relevant offers. Respect their communication preferences.
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FINAL THOUGHTS

Getting your first 10 sales through Instagram does not require a massive following, expensive equipment, or a complicated marketing strategy.

It requires a clear understanding of your customers, a product worth buying, an optimized profile, useful content, consistent engagement, and a simple purchasing experience.
Remember that every customer interaction provides valuable information. Your first 10 sales can teach you more about your audience and business than hundreds of random posts.
Focus on building trust rather than chasing attention. Understand what customers need, communicate your product's value, and make purchasing as easy as possible.

Start small, stay consistent, learn from your results, and turn your first 10 sales into the foundation of a growing Instagram business.

Copyright by Bilipedia.com



	TIKTOK
	CONTENT STRATEGY
	THAT GETS RESULTS!
	HOW TO GET YOUR FIRST 10 SALES THROUGH INSTAGRAM
	Page 1: Understanding How Instagram Sales Work
	1. Why Instagram Is a Powerful Platform for Selling
	2. Set a Realistic Goal: Your First 10 Sales
	3. Identify Your Ideal Customer

	PAGE 2: BUILD AN INSTAGRAM PROFILE THAT CONVERTS VISITORS INTO BUYERS
	1. Choose a Clear Business Username
	2. Use a Professional Profile Picture
	3. Write a Bio That Explains Your Offer
	4. Add a Clear Purchase Link
	5. Create Useful Instagram Highlights
	6. Pin Your Best Three Posts

	PAGE 3: CHOOSE THE RIGHT PRODUCT AND CREATE AN ATTRACTIVE OFFER
	1. Start With One Main Product
	2. Sell Benefits, Not Just Features
	3. Create an Offer That Encourages Action
	4. Calculate Your Selling Price Properly
	5. Make the Buying Decision Easier

	PAGE 4: CREATE INSTAGRAM CONTENT THAT ATTRACTS POTENTIAL BUYERS
	1. Understand the Five Types of Content You Need
	A. Product Showcase Content
	B. Educational Content
	C. Problem-Solving Content
	D. Trust-Building Content
	E. Promotional Content

	2. Use Instagram Reels to Reach New People
	3. Write Strong Hooks
	4. Use Clear Calls to Action
	5. Create a Simple Weekly Content Schedule

	PAGE 5: BUILD TRUST AND TURN FOLLOWERS INTO INTERESTED CUSTOMERS
	1. Make Your Business Look Authentic
	2. Share Genuine Customer Reviews
	3. Answer Customer Questions Quickly
	4. Use a Helpful Sales Conversation
	5. Make Your Policies Easy to Find
	6. Respond to Hesitation Without Pressure

	PAGE 6: FIND YOUR FIRST CUSTOMERS WITHOUT SPENDING MUCH MONEY
	1. Use Relevant Hashtags
	2. Engage With Your Target Audience
	3. Collaborate With Small Creators
	4. Use Your Existing Network
	5. Participate in Relevant Communities
	6. Consider a Small Paid Promotion

	PAGE 7: CONVERT INTERESTED PEOPLE INTO YOUR FIRST 10 SALES
	1. Create a Simple Customer Journey
	2. Use a Simple DM Sales Script
	3. Follow Up Professionally
	4. Track Every Potential Customer
	5. Understand Your Sales Numbers

	PAGE 8: YOUR PRACTICAL 14-DAY PLAN TO GET THE FIRST 10 SALES
	Days 1–2: Prepare Your Business
	Days 3–4: Build Your Content Foundation
	Days 5–6: Start Building Visibility
	Days 7–8: Focus on Trust
	Days 9–10: Reach More Potential Customers
	Days 11–12: Convert Interest Into Purchases
	Days 13–14: Evaluate and Improve
	Your First 10 Sales Tracker
	0/10


	PAGE 9: COMMON INSTAGRAM SELLING MISTAKES AND LONG-TERM GROWTH STRATEGIES
	1. Focusing Only on Followers
	2. Posting Without a Strategy
	3. Making Your Content Too Promotional
	4. Ignoring Instagram Messages and Comments
	5. Using Poor-Quality Product Images
	6. Offering Too Many Products at Once
	7. Giving Up Too Early
	8. What to Do After Your First 10 Sales
	FINAL THOUGHTS


